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Millennials Want Real
Beauty, Says Nudestix
Founder Jenny Frankel

May 18, 2016
By Allison Collins

Jenny Frankel
Patrick MacLeod

After her teenage daughters kept
peering into her makeup bag instead
of sourcing cosmetics inspiration
from the web, chemical engineer
Jenny Frankel, who founded
Nudestix, realized there was a white
space in the beauty market for a line
that focused on easy, natural beauty.
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“Millennials are increasingly after a
no-fuss, natural approach to beauty,”
Frankel said. She also
started CoverFX, a brand she exited
in 2011, followed by a brief period of
retirement which she intended to use
to connect with her children.

“I noticed very early on that in order
to connect with Ally and Taylor, I
literally needed to connect,” Frankel
said. “I needed to connect with
technology, I needed to connect via
iMessage, text, not even e-mail —
they don’t check e-mails — but I had
to connect through what they were
using.”

That process also included Frankel
following the same thing as her
daughters on social media to gauge
and discover the online communities
they were interested in, she said.
“What they didn’t follow was a lot of
beauty,” Frankel said. And after they
kept popping into her bathroom to
check the contents of her makeup
bag, she realized there was an
opening for a new brand.
“Aspirational beauty has evolved,”
Frankel said. “They want beauty that
feels authentic.”

“It became very clear to me that
there was an obvious neglect, or
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disconnect, for real beauty, which is
natural-looking beauty, by brands
and influencers,” Frankel said. When
she’d take Ally and Taylor to the
mall, they would pass by the beauty
counters and acknowledge the
advertisements and models were
beautiful, but kept saying, “this isn’t
for me,” Frankel said. “They were
seeing so much perfection it totally
served in turning them off, because
they do not aspire to be perfect,”
Frankel said. “They don’t believe in
perfection and they don’t believe in
being flawless either. They kind of
like being quirky.”

Another thing they don’t believe in is
waking up early to spend time
putting on makeup — they’d rather
sleep another 10 minutes and scroll
Instagram, Frankel said, and frankly,
at 44, so would she. So the trio
created a cosmetics line in the form
of pencils — all they require is for a
user to apply and smudge with their
fingertips. The technique is
demonstrated across
Nudestix’s broad social media
following in quick videos, which take
much less time to watch than full
YouTube tutorials.

“I’ve been told before that we can’t
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talk less-is-more because it doesn’t
sell product, and I don’t agree with
that statement,” Frankel said. “I
think that we need to talk less-is-
more because that is what the client
wants. It doesn’t mean they’re not
using six products to get less-is-
more.”

LOAD COMMENTS

MOST RECENT
ARTICLES IN COLOR COSMETICS

Anastasia Leverages the Power of an
Arched Brow

IT Cosmetics’ Jamie Kern Lima Stresses
Authenticity

MAC’s Karen Buglisi Weiler on Keeping
Faith in the Brand

^

Follow Share

http://wwd.com/beauty-industry-news/color-cosmetics/millennials-beauty-nudestix-founder-jenny-frankel-10431498/ 2016-05-18, 10:48 PM
Page 4 of 7



5

FEATUREDSTORIES

They Are Wearing:
Berlin

They Are Wearing:
Echo Park Craft Fair

MORE STREET

They Are Wearing:
Mercedes-Benz
Fashion Week
Australia

http://wwd.com/beauty-industry-news/color-cosmetics/millennials-beauty-nudestix-founder-jenny-frankel-10431498/ 2016-05-18, 10:48 PM
Page 5 of 7



6

LATEST PUBLICATIONS

FASHION SHOW
REVIEWS
New York Fashion
Week 2016

FASHION FEATURES
WWD’s Ten of
Tomorrow 2016:
Future Leaders in
Fashion and Retail
Innovation

MARKETING AND
TRENDS
Beauty Digital Forum
2016

WWD
READ NOW

WWD May 11, 2016
READ NOW

CONTACTS & MORE '

http://wwd.com/beauty-industry-news/color-cosmetics/millennials-beauty-nudestix-founder-jenny-frankel-10431498/ 2016-05-18, 10:48 PM
Page 6 of 7



7

f
© 2015 Fairchild Publishing, LLC, a subsidiary of Penske

Business Media, LLC. All rights reserved.
Use of this Site constitutes acceptance of our Terms and

Conditions and Privacy Policy.

The material on this site may not be reproduced, distributed,
transmitted, cached or otherwise used, except with the prior

written permission of Penske Business Media, LLC.

Ad Choices

MANAGE SUBSCRIPTIONS '

MORE NEWS AND FEATURES '

SUBSCRIBE '

http://wwd.com/beauty-industry-news/color-cosmetics/millennials-beauty-nudestix-founder-jenny-frankel-10431498/ 2016-05-18, 10:48 PM
Page 7 of 7


